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origins

The N
ew

 Society w
as born in Spain in 2018 as the personal project of Estefanía 

G
randío, founder and current creative director. 

W
ith m

ore than tw
enty years of experience at som

e of the w
orld’s leading fashion 

brands and inspired by the birth of her tw
o children, Valentina and M

atteo, 
Estefanía em

barked on this journey to bring her values and vision to life through a 
collection im

bued w
ith a unique and deeply personal style.

The brand’s creation w
as driven by a desire to accom

pany the transform
ation of an 

increasingly conscious society, offering the beauty of tim
eless aesthetics. 

The N
ew

 Society stands as a sustainable brand w
ith a strong, defined aesthetic 

language, constantly seeking beauty and striving to convey em
otion through every 

collection, alw
ays w

ith a conceptual and m
eaningful approach.

O
ur aspiration is to becom

e the voice of those w
ho aim

 to balance fashion w
ith a 

com
m

itm
ent to being part of an optim

istic and transform
ative change in society.

W
hat began as a brand dedicated to the kids &

 baby universe evolved over tim
e. 

Tw
o years later, a w

om
an line w

as launched, progressively developing its ow
n iden-

tity and character w
hile rem

aining deeply rooted in the sam
e core values that define 

The N
ew

 Society: sustainability, em
otion, and tim

eless beauty.

Today, The N
ew

 Society continues to evolve, rem
aining deeply rooted in the values 

that inspired its creation, w
hile paving the w

ay for a m
ore conscious and beautiful 

future in fashion.



our founder
O

ur founder, current creative director, and C
EO

 im
agined a brand w

ith soul and 
intention—a departure from

 fast fashion and conventional standards. 

She envisioned creating high-quality garm
ents m

ade locally, designed to stand the 
test of tim

e w
ith contem

porary yet tim
eless designs that transcend trends.

W
ith a background in fashion design and a creative m

aster’s degree in 
photography, her influence is deeply em

bedded in The N
ew

 Society and the visual 
storytelling that accom

panies each collection. A
fter years of experience w

orking 
w

ith international brands as a designer and design director, her last position saw
 her 

leading an international brand. 

H
er journey culm

inated in a N
ew

 York runw
ay show

 and ultim
ately serving as H

ead 
of C

oncept D
esign, w

here she refined her passion for infusing collections w
ith both 

aesthetic and conceptual depth. This pivotal experience shaped the essence and 
vision of The N

ew
 Society.

H
er leadership ensures that The N

ew
 Society is not just a brand, but a platform

 for 
storytelling, a source of inspiration, and a driver of m

eaningful change.

A
s the brand has grow

n, its values rem
ain steadfast, w

hile its visual and aesthetic 
strength continues to evolve, creating unique collections w

ith clear and m
eaningful 

m
essages. Today, she leads a team

 of m
ore than 15 w

om
en, oversees the com

pany’s 
global sales, and designs every collection. 

She is personally involved in each product, from
 fittings to final adjustm

ents, 
ensuring her touch is reflected in every detail of the brand. H

er relentless pursuit of 
excellence perm

eates every aspect of The N
ew

 Society, driving sustainability as a 
holistic approach—from

 w
hat w

e create to how
 w

e create it, ensuring that our values 
endure.



our philosophy

A
t The N

ew
 Society, w

e are driven by a vision of conscious fashion that com
bines 

tim
eless aesthetics w

ith a com
m

itm
ent to sustainability:

90%
 M

A
D

E IN
 EU

RO
PE

The m
ajority of our collections are crafted in Europe, reflecting our dedication to 

quality, ethical practices, and proxim
ity to our production partners.

M
A

D
E W

ITH
 N

A
TU

RA
L, O

RG
A

N
IC, RECYCLED

, 
O

R SU
STA

IN
A

BLE M
A

TERIA
LS

W
e carefully select m

aterials that align w
ith our values, prioritizing those that are 

natural, organic, recycled, or sustainably sourced to reduce our 
environm

ental im
pact.

RED
U

CIN
G

 O
U

R EN
V

IRO
N

M
EN

TA
L FO

O
TPRIN

T

Every step w
e take is guided by our responsibility to protect the planet. From

 the 
fibers w

e use to the processes w
e adopt, sustainability is at the heart of our opera-

tions.

A
 JO

U
RN

EY
 O

F CO
N

TIN
U

O
U

S IM
PRO

V
EM

EN
T

W
e believe in progress. Season after season, w

e w
ork to refine our practices, em

-
bracing innovation and the highest standards across our entire value chain.

For us, sustainability is not just a practice; it is a prom
ise—to create beauty that res-

pects and honors the w
orld w

e live in.



Sustainability is w
oven into the fa-

bric of everything w
e do at The 

N
ew

 Society. From
 the w

ay w
e 

source our m
aterials to the care 

w
e put into crafting each piece, 

w
e are creating fashion that not 

only looks beautiful but also re-
flects a responsibility to the w

orld 
around us.

For us, sustainability is not a choi-
ce; it is the foundation upon w

hich 
w

e build our vision for a better fu-
ture.

m
ade in 

sustainability



A
t The N

ew
 Society

, w
e em

body a 
new

 definition of luxury—one rooted in 
sim

plicity, sustainability, and em
otional 

connection. O
ur designs reflect tim

eless 
elegance and exceptional quality, offe-
ring sophistication that transcends trends.  

W
e strive to inspire a conscious and aspi-

rational lifestyle, creating pieces that are 
versatile, m

eaningful, and crafted to last. 
By prioritizing sustainable m

aterials and 
ethical practices, w

e em
brace m

odern 
luxury as a com

m
itm

ent to the planet and 
to future generations.  

O
ur collections balance accessibility w

ith 
prem

ium
 appeal, offering key item

s that 
invite a broader audience to experience 
our w

orld w
hile preserving the exclusivity 

of our m
ost intricate designs.  

Beauty in sim
plicity, m

eaning in 
the essential.

This is The N
ew

 Society.

The N
ew

 Society
C

onscious Luxury



O
ur suppliers

O
ur collections are crafted in sm

all, fam
ily-run w

orkshops in Portugal, w
here w

e 
prioritize w

orking w
ith experienced and passionate artisans. This approach ensures 

not only the highest quality in our garm
ents but also dignified w

orking conditions for 
everyone involved in the process.

Each collaboration is a partnership built on trust, m
utual respect, and a shared com

-
m

itm
ent to creating fashion that m

akes a difference—not only for those w
ho w

ear it 
but also for those w

ho craft it.

O
ur production process is designed to m

inim
ize environm

ental im
pact:

W
ater &

 Energy Reduction: W
e w

ork to low
er w

ater and energy consum
ption 

across all stages of production.

M
inim

ized Tex
tile W

aste: W
e carefully m

anage resources to reduce w
aste and 

m
axim

ize efficiency.

Plastic-Free Packaging: W
e’ve elim

inated plastics from
 our packaging to reduce 

environm
ental harm

.

For finishing processes, w
e collaborate w

ith certified w
ashing facilities that avoid 

corrosive dyes and bleaches, use biodegradable detergents, and im
plem

ent w
ater 

purification system
s to reuse w

ater. This ensures a significantly low
er im

pact on one 
of the m

ost polluting stages of the value chain.



A
t The N

ew
 Society, our m

ission extends beyond fashion—w
e aim

 
to be part of the change, creating a positive im

pact on both social 
and environm

ental levels. But m
ore than that, w

e are a brand that 
em

braces and nurtures a lifestyle.

W
e celebrate fam

ilies, individuals, and the beautiful m
om

ents that 
connect us. O

ur goal is to m
ake life not only m

ore beautiful but also 
m

ore sustainable.

O
ur custom

ers are not just buyers; they are like-m
inded individuals 

w
ho share our values. W

hen they choose The N
ew

 Society, they 
are choosing m

ore than garm
ents—they are em

bracing a concept, 
a lifestyle. They understand that their choices contribute to a shift in 
the w

ay w
e consum

e, tow
ards a m

ore thoughtful, sustainable, and 
intentional approach.

Together, w
e are not just creating a m

ore sustainable w
ay of dres-

sing—w
e are building a legacy of beauty, care, and purpose that 

w
ill inspire generations to com

e.

W
e w

ork daily on looking for conscious solutions at each step of 
the The N

ew
 Society has the goal of being part of the change and 

m
aking a positive 

im
pact on asocial and environm

ental  level.

W
e w

ork daily on looking for conscious solutions at each step of 
the production process

our com
unity



W
e are incredibly grateful for our global 

grow
th, w

hich stands as a testam
ent to 

our daily hard w
ork, unw

avering pas-
sion, and the m

eaningful relationships 
w

e’ve built w
ith our retailers w

orldw
ide.

The selection of our retail partners is a 
thoughtful process. W

e collaborate w
ith 

those w
ho share our values and vision—

those w
ho, like us, are com

m
itted to 

being part of the positive change w
e 

strive to represent.

Today, w
e are proud to be 

present in over 450 stores across 
the globe, including som

e of the 
w

orld
’s m

ost prestigious retailers:

A
nd, of course, you can find The N

ew
 

Society in m
ore than 400 beautiful con-

cept stores around the w
orld, each care-

fully selected to reflect our com
m

itm
ent 

to 
quality, 

sustainability, 
and 

tim
eless 

design.

W
e are alw

ays looking to grow
 this incre-

dible netw
ork w

ith partners w
ho share 

our vision and values—those w
ho, like us, 

believe in the pow
er of fashion to inspire 

change.

SM
A

LLA
BLE

M
Y

TH
ERESA

CH
ILD

REN
SA

LO
N

JO
H

N
 LEW

IS
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FA
Y

ETTE
LE BO

N
 M

A
RCH

É
M

ERCI PA
RIS

M
O

D
ES

LU
ISA

 V
IA

 RO
M

A

our retailers



W
e have eleven show

room
s around the w

orld: 
Paris, N

ew
 York, London, M

ilan, A
m

sterdam
, 

Zurich, A
ntw

erp, Seoul, O
saka, D

usseldorf and Beijing. 
They represent The N

ew
 Society, displaying our collections each season and 

allow
ing us to position ourselves in the w

orld’s best stores.

our  show
room

s

RU
SIA

TO
TA

L LO
O

K
N

izhny Susalny 5/15
M

oscow
, 

+7 (499) 372 11 81
m

.nabokina@
totallook.ru

FRA
N

C
E 

M
IRO

IR A
G

EN
C

Y
100 rue de la Folie M

ericourt
Paris 11
+33 7 85 59 34 18
contact@

m
iroiragency.com

ITA
LY

JA
YN

ET
V

ia D
ell’arte della paglia 95- 

50058 Signa (FI)
(+39) 055 879 2335
josephine@

jaynet.it

U
S

M
IKA

D
O

 SH
O

W
RO

O
M

Tel: +1 (646) 342-8387 
contact@

m
ikadoshow

room
.com

U
K

EG
O

 M
A

RK
54 H

oxton Square London
N

1 6PB U
K

T: 020 7012 1420
m

artina@
egom

ark.co.uk

A
U

STRA
LIA

SH
A

RRO
C

K
209-211 Bourke Street, 
D

arlinghurst N
SW

 2010,
A

ustralia  
Rochelle@

sharrock.com
.au

BELG
IU

M
PRO

JEC
T D

ISTRIBU
TIO

N
Rue Bollinckx 254
1070 Brussels
+32 (0)2 522 27 57
secretariat@

projectdistribution.com

SPA
IN

TH
E BO

O
ST

C
alle C

adarso 5, Bajo
28008 M

adrid.
91 542 56 04
info@

the-boost.net

N
ETH

ERLA
N

D
S

W
O

N
D

ERG
RO

U
N

D
Beneluxstraat 19, 5061 KD

, 
O

isterw
ijk, H

olanda
m

aartje@
w

onderground.nl

G
ERM

A
N

Y
BU

H
RS 3.0 

Show
room

 Rhein / M
ain

M
ainzer Straße 1

55124 M
ainz

+49 6131 69 89 14 1 
+49 170 2853583
anna.buhrs-kuehner@

buhrs.de

ESC
A

N
D

IN
A

V
IA

N
O

VA
 A

G
EN

C
Y

Fashion and Lifestyle
O

scars G
ate 81

0256 O
slo,

(+47) 913 24 631 
 sim

onetta@
novaagency.n

o
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www.wearethenewsociety.com


